HOW TO APPLY FOR
A HUG MIGRO-GRANT

(AND OTHER GRANTS, T00.)
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TODAY, WE'RE DISGUSSING HUGS AT

A HIGH LEVEL. IF YOU HAVE SPECGIFIC
QUESTIONS ABOUT A PREVIOUS
HUG, WE'LL ARRANGE TIME TO

TALK AFTER TONIGHT.
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HUG MICRO-GRANTS ARE

DESIGNED TO HELP FUND YOU &
T0 GIVE YOU EXPERIENGE
WITH APPLY FOR GRANTS.




I |I I CREATIVE

$250 Traditional HUG E ‘E
Sponsored by the LendingTree Foundation, |-
Google Fiber, Hot Sake & Wray Ward {*

Given out on a monthly basis

Individuals can get up to 2 HUGs E 'm'

(12 months apart) h.r Id
Non-Profit and For-Profit can apply -
Used to help you get started or SCAN ME

push your project to completion




WHATISELIGIBLE L.
FOR A $250 HUG?

e Any creative project in Mecklenburg County -
non-profit or for-profit

e QOrganizations or private citizens
e New aspects of ongoing projects or new initiatives



WHAT IS INELIGIBLE FOR
A $250 HUG?

Endeavors outside Mecklenburg County
Projects that are exclusive

Projects that are religiously-affiliated

Projects that are politically-affiliated

Projects that have been declined twice

Projects that are unclear in purpose or intention
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WHAT TYPE OF QUESTIONS L .
DO WE ASK?

Will this project take place in Charlotte, NC or
Mecklenburg County?

Is there date when this project must be completed?
Describe your project.

How will the public be able to view this project upon
completion?
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FOR ANY GRANT:
DON'T TRY T0 SKIRT THE RULES.
& DON'T MAKE SIMPLE MISTAKES.




TIPSONAPPLYINGFOR [ 1]
A HUG MIGRO-GRANT chenive

Read the questions carefully & answer them

completely.

Be specific in what the money will be used for.

o Bullets are great.

Be realistic in what the funds will go for.

o You cannot reserve studio time, pay a musician,
buy snacks, and pay for marketing with $250.

If you're going for a Bear HUG, include a budget.
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WHAT $250 GAN DO
FOR YOU.

NO NEED TO EXAGGERATE.
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BEREALISTIC.
BE SPEGIFIC.

TELL US “WHY.”
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us WHY you want to do this.

us WHY it's important.

us WHAT it will do for you.

us HOW this is good for the community OR
us HOW this will affect your creative career.

Be original or be tactical.
Demonstrate track record.
o Either of your work or of your work ethic
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WE DON'T NEED
LONG ANSWERS ...
JUST BE SPEGIFIC.

DO NOT EXAGGERATE.
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e Make sure your links are indicative of your work or
your work ethic

e Make sure your links work

e Have your ducks in a row
o If it's an event, do you have a venue locked down
o Ifit's a mural, do you have necessary permissions

o If you are going to collaborate with other creatives,
list out who they are
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e Apply 90 days before you need the grant
e If your work does not take place within Mecklenburg
County, tell us before you apply
e Projects must be creative/artistic in nature.
o EXAMPLE: "We cannot pay for gym equipment but
If you are putting art or painting a mural in your
gym, that is eligible.”
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IFYOUGETAHUG..
THANK THE SPONSORS
MORE THAN ONCE.

AND, STAY IN TOUCH. WE INVEST IN HUGGEES.
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IF YOUDON'TGETAHUG ..
DON'T GET UPSEL.
ASK WHY. TRY AGAIN.

CUSSING US OUT DOESN'T HELP YOU.
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CHARLOTTE IS
CREATIVE

THANKS!



